DUNKIN&GE™ BRANDS ANNOUNCES GLOBAL MARKETING PARTNERSHIP WITH LIVERPOOL FOOTBALL
CLUB

Company Signs Multi-Year Marketing Agreement With Leading Football Club to Support Global Expansion of Dunkin’ Donuts and Baskin-Robbins Brands

LIVERPOOL, UK (JANUARY 16, 2013) — Dunkin’ Brands Group, Inc. (Nasdaq: DNKN), the parent company of Dunkin’ Donuts and Baskin-Robbins, today
announced a multi-year marketing partnership with Liverpool Football Club (FC), one of the world's most historic and famous football clubs, to support global
expansion of the Dunkin’ Donuts and Baskin-Robbins brands. Under the agreement, Dunkin’ Donuts will become the official coffee, tea and bakery partner for
Liverpool FC, and Baskin-Robbins will become the official ice cream partner.

The partnership will help both Dunkin’ Brands and Liverpool FC further engage with their fans around the globe through joint promotions, digital and print
advertising, and appearances during pre-season tours. Dunkin’ Brands currently has more than 18,000 points of distribution in nearly 60 countries worldwide,
including nearly 11,000 Dunkin’ Donuts restaurants in 33 countries and more than 7,250 Baskin-Robbins shops in nearly 50 countries. In 2013, Dunkin’ Brands
opened 790 net new restaurants around the world, with 415 of these restaurants located outside the U.S. As a testament to its global fan base, Liverpool FC, an
English Premier League football club, has over 200 Official Supporters Clubs all over the world in 62 different countries, including the UK, the USA, Spain,
Germany, Brazil, China, Japan, Thailand, India, Malaysia, Australia and South Africa.

“With 18 English league titles and five European Cups, Liverpool FC is one of the world’s most renowned football clubs, so we're very excited to partner with them
as we continue to grow our two winning brands, Dunkin’ Donuts and Baskin-Robbins, around the world,” said John Costello, President, Global Marketing and
Innovation for Dunkin’ Brands. “We look forward to working with Liverpool FC on a number of exciting marketing initiatives and engaging with football fans
worldwide in the coming years through this partnership.”

Dunkin’ Brands’ marketing partnership with Liverpool FC continues the company’s strong and ongoing relationship with Fenway Sports Group, owner of Liverpool
FC and the Boston Red Sox. The company also has a long-standing marketing partnership for Dunkin’ Donuts with the Boston Red Sox.

“We’'re delighted to be joining forces with Dunkin’ Brands, one of the world’s most iconic quick service restaurant names. Dunkin’ Donuts will be our official coffee,
tea and bakery provider and Baskin-Robbins will be our official ice cream provider, and we welcome both to the LFC family,” said Billy Hogan, Chief Commercial
Officer for Liverpool FC. “Fans across the globe will benefit from this partnership as Dunkin’ Brands looks to expand their business, bringing exciting partnership
activation to new territories and ultimately helping to bring fans closer to the Club no matter how far away from Anfield they live.”

Key elements of the Dunkin’ Brands and Liverpool FC marketing partnership include:

« Dunkin’ Donuts will become the official coffee, tea and bakery partner for Liverpool FC, and Baskin-Robbins will become the official ice cream partner.
» Access to match day LED field board signage at Liverpool FC home games for Dunkin’ Donuts and Baskin-Robbins.
» Joint participation in pre-season tours to boost guest and supporter engagement.

* Access for Dunkin’ Donuts and Baskin-Robbins in Liverpool FC global digital media, as well as print ads in monthly magazine and programs, and spots on
Liverpool TV.

« Liverpool FC tickets and autographed items for joint promotions and sweepstakes.

For more information about Dunkin’ Donuts, visit www.DunkinDonuts.com. For more information about Baskin-Robbins, visit www.BaskinRobbins.com. For more
information about Liverpool FC, visit www.LiverpoolFC.com.
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About Dunkin’ Brands

With more than 18,000 points of distribution in nearly 60 countries worldwide, Dunkin' Brands Group, Inc. (Nasdaq: DNKN) is one of the world's leading
franchisors of quick service restaurants (QSR) serving hot and cold coffee and baked goods, as well as hard-serve ice cream. At the end of fiscal 2013, Dunkin'
Brands' nearly 100 percent franchised business model included nearly 11,000 Dunkin' Donuts restaurants and more than 7,250 Baskin-Robbins restaurants.
Dunkin' Brands Group, Inc. is headquartered in Canton, Mass.

About Liverpool FC

» Founded in 1892, Liverpool FC is one of the world’s most historic and famous football clubs having won 18 League Titles, seven FA Cups, eight League Cups,
five European Cups, three UEFA Cups, three European Super Cups and 15 Charity Shields

* As a socially responsible business, Liverpool FC is proud of its heritage and plays a proactive role in its communities through its official charity, Liverpool FC
Foundation. By delivering a range of award-winning programmes, the Foundation motivates and inspires children and adults, both at home and overseas, using

football and the power of the Liverpool FC badge. Its contribution has been recognised by the award of a Community Mark from Business In The Community

« Liverpool FC is a global brand and works with leading edge commercial partners around the world providing unparalleled commercial opportunities.
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